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Grand Prix de la

Communication
Solidaire

(European Cause-related
Communications Awards)

For each nominated campaign, this entry form should be completed and signed by:
0 The advertiser/brand
00 The creator

1 - Advertiser
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3- About the
campaign

www.communicationsansfrontieres.org



4- La category

Please only tick 1 box OTV/Cinema OPoster campaign OPress

CDigital CEvents OFundraising

5- Required material

A- For TV/Cinema, Internet, Interactive digital, or Events (Maximum 1:30minutes)

- Mpeg format 3 or 4 on CD-ROM or USB key (Mac/PC)
- Films must have the same title as the campaign

B- For Poster Campaigns and Press

- Jpeg-300 dpi- RVB
- Size of the picture: maximum width 180 mm
- Media: CD-ROM or USB key (Mac/PC)

6-Entry Fees

An entry fee applies per campaign and per category :

- 550€ for the 15t and the 2
- 500€ for the 3™
- 450€ for the 4t

Payment by:

- Cheque : made payable to Communication Sans Frontieres®
- Bank transfer to the account of :

COMMUNICATION SANS FRONTIERES®
ASSOCIATION CSF
GRAND PRIX
BNP PARIS PLAISANCE (01513)
RIB 30004 01513 00010076803 86
IBAN FR76 3000 4015 1300 0100 7680 386
BIC BNPAFRPPXXX

commumcmmnsnusrnnunmis@

(please staple the banker’s order to this file)

A tax receipt will be sent after payment is cashed.

www.communicationsansfrontieres.org



/- Sending and
deadlines

Please send confirmation of your participation by mail to :
grand.prix@communicationsansfrontieres.org
before 16" September 2015

Deadline for submission and payment:
Friday 25™ September 2015

Communication Sans Frontieres
14-16 Boulevard de Douaumont -
75017 Paris Cedex 17 - France

The number of participants for each entering organisation will be announced later,

depending on the number of submissions received by the organisers of the Award. For

more information on the Award, its rules, and on the terms and conditions, please visit
www.communicationsansfrontieres.org.
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